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Corporate Responsibility

Areas of activity
Through our social initiatives we support
social and economic development in
the local communities where Amadeus
is present. We enable projects that
contribute to social welfare, working
jointly with the beneficiary communities.
Our social commitment also involves
a contribution towards humanitarian
initiatives, in partnership with others.
In 2011 Amadeus carried out 165 projects
in 45 countries. The graph below illustrates
the number of projects per category.
As can be seen, both education and
technology transfer projects represent
53% of the 165 social activities carried out
by Amadeus worldwide in 2011.

Coordination with other
industry players
In Amadeus, we recognise we would
not be able to achieve much if we
were not working together with other
stakeholders. Although we believe our
technology and expertise can add a lot
of value to CSR projects, we would not be
able to accomplish the task on our own
and we also need the help, expertise,
coordination and participation of other
industry players. This is a principal reason
for our membership, participation or
presence in various organisations and
industry associations, some of which are
reflected in the list below:
 CTE (Association of Corporate Travel
>A
Executives). ACTE is a non-profit
association which serves more than
6,000 executives in over 80 countries
and where corporate travel buyers and
suppliers work together in a mutual
partnership, developing a unique and
valuable educational resource for
business travel professionals.
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> GSTC (Global Sustainable Tourism
Council). GSTC is a global initiative
dedicated to promoting sustainable
tourism practices around the world.
Representing a diverse and global
membership – including UN agencies,
leading travel companies, hotels, country
tourism boards and tour operators - the
GSTC serves as the international body
for promoting the increased knowledge,
understanding and adoption of
sustainable tourism practices.
 TTP (Global Travel & Tourism
>G
Partnership). GTTP is a multi-country
educational program to introduce
students to career opportunities in
travel and tourism.
 NWTO (United Nations World Tourism
>U
Organisation). UNWTO is the agency
responsible for the promotion of
responsible, sustainable and universally
accessible tourism.

Number of Amadeus CSR projects per category in 2011

Education

 BTA Foundation (Global Business
>G
Travel Association Foundation). The
GBTA Foundation provides on-going
financial resources to conduct research
initiatives beneficial to the entire
business travel industry; to support
educational and research offerings for
business travel industry professionals
and to provide scholarship opportunities
for business travel professionals.

Fund raising

Crisis relief

