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2.1 Corporate Social Responsibility at Amadeus
AMADEUS CSR MISSION
To enable economic, social and
environmental advancement in
sustainable tourism and travel
through the intelligent application
of technology and innovation.

Corporate Social Responsibility (CSR) at
Amadeus is the activity we carry out to
live up to our social and environmental
responsibility in society, beyond our
contractual or legal obligations as a
company and individual staff members.
Our CSR framework, Travel Further, was
born from an aspiration to deliver over and
above what is required, encompassing
our commitment to delivering further
than simple commercial growth to
ensure a positive contribution to our
industry and society in general.
In 2011, our CSR department has been
integrated into the Industry Affairs Group,
and this will result, among other things, in
a more efficient organisation, able to take
advantage of the synergies formed by the
two groups working in coordination.
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From an environmental perspective,
Amadeus CSR activity aims to optimise
the environmental performance of our
operations, provide our customers with
solutions that help them achieve their
environmental objectives and cooperate
with other industry stakeholders in
common environmental projects.

Amadeus CSR Framework
The CSR scope of action is immense, for
this reason it is fundamental to establish
a clear strategy, priorities, and analysis of
our strengths in order to maximise the
positive outcomes of our CSR actions.
> First, there are certain projects that
we must accomplish due to legal
requirements or to comply with ethical
standards. Some examples would
include the mandatory training for
Amadeus employees on the code of
professional behaviour or compliance
with environmental regulations in all
our offices worldwide.
> The next step on our road to excellence
in CSR would then be to listen to the
stakeholders with whom we interact:
employees, shareholders, customers,
partners, etc. and respond to their
expectations
and
requirements
regarding our CSR activities. These
initiatives would include, for example,
the logistic arrangements necessary
to send computers for education
purposes in various parts of the
world, or the inclusion of emissions
displays on our distribution platforms,
so that our customers can evaluate
greenhouse gas emissions released
as a consequence of the trips booked
through the Amadeus platforms.
> Finally, we aspire to reach a point in which
CSR is fully integrated into the company
strategy and day-to-day operations,
forming part of the company culture.

