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Corporate Social Responsibility

Corporate Citizenship
Our ambition is to gradually but visibly,
improve our contribution to society
by engaging the resources that make
Amadeus unique:

>	
Through collaboration in projects
we can improve the dynamism of
relationships
with
our
partners
and customers

1 Our people and their talent

>	As a consequence of positive outcomes
from our Corporate Citizenship activity,
we can enhance Amadeus’ reputation
among key stakeholders globally

2 Our technological capabilities
3	Our expertise in the global travel industry
The Amadeus Corporate Citizenship programme arises from a desire to ensure our
contribution to society goes beyond purely
commercial expansion. As a global, corporate citizen, we have a duty to interact in
a responsible way from a business, social
and environmental perspective. In this
context, one of the questions Amadeus
aims to answer is: how do our activities
improve living standards in the communities we work in?
In addition, it makes business sense in
the long-term. When managed well,
Corporate Citizenship can also facilitate
achievement of strategically important
goals for Amadeus:
>	Involvement in project work that tackles
real challenges in our communities is a
way through which we can increase staff
engagement, loyalty and pride

Amadeus Corporate Citizenship programme addresses real social challenges
Shortage of local skilled
manpower in the travel sector
in developing countries

Amadeus knowledge & skills transfer projects benefiting vocational students,
university graduates and industry professionals in 22 countries. The
professional skills training projects aim to bridge the gap between
mainstream academia and real-life business needs

“While the number of extreme poor
has dropped in the past 3 decades…
there are still more than a billion
people living in extreme poverty.”
(source:UNDP: Fast Facts: Poverty
Reduction. January 2013)

Amadeus community support initiatives raised more than 150,000 EUR in
cash donations, covering basic needs for various communities worldwide

In 2012, every day 19,000 children
died from preventable causes
(source:UNICEF)

Amadeus’ global partnership with UNICEF to request donations from
consumers when they buy travel services online. The contributions pooled
together will help fund projects for disadvantaged children around the world

